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S . a a’ Ae ‘a i, 
L iki thee ; 


or Santa Claus 


Week the crowds shopping for 
Christmas. They flock to the stores 
where light makes buying easier. Cheerful, 
electric light decorations express the Christ- 
mas spirit and correct lighting decreases 
nervous strain. Learn a lesson from this holi- 
day demonstration of the power of light. 
As Santa Claus and Christmas shoppers seek 
mat lighting decoration fo the light, so do customers throughout the 


your home or business quar- 


cena hee ngs year. Light up for business. 
cost or obligation by your 

electric service company. Ask 

also for a free consultation 

on your general lighting 

needs. Phone 2-9321. 


DALLAS POWER & LIGHT COMPANY 
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Protecting the Right of Employer, 
Employe and the Public 


THE RIGHT TO WORK 


@ “Our language is the language of a 
free people, and fails to furnish any 
Form of speech by which the right of 
a citizen to work when he pleases, for 
whom he pleases and on what terms he 


pleases, can be successfully denied ” 


er Theodore Roosevelt 


For more than fifteen years the Dallas Open Shop Asso- 
ciation has served the interest of employer, employe and 
the public. Upon this record we urge your continued 
support. 


Dallas Open Shop Association 
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Annual Report Shows 


1934 Progress 


By R. L. THORNTON, President 
Dallas Chamber of Commerce 


T the end of the year it is cus- 

tomary to take inventory and in 

taking stock for Dallas at the 
end of 1934 we find numerous evidences 
of progress that point unmistakably to 
the city’s greater destiny. 

Of paramount importance is the fact 
that Dallas was awarded the 1936 Texas 
Centennial Central Celebration, after one 
of the keenest contests in which we have 
ever engaged. Plans for the Centennial 
are progressing, and every citizen of 
Texas may be assured that a celebration 
will be held that will be worthy of the 
importance of the event and center the 
attention of the Nation on Texas in 1936. 

Industrially and commercially we made 
tremendous strides during the year. We 
gained more than a thousand new busi- 
nesses, well distributed among  whole- 
salers and distributors, oil producing and 
supply companies, manufacturers, re- 
tailers, and on down through the whole 
commercial structure. Relatively few old 
businesses ceased to operate, and on the 
whole the net gain in enterprises was on 
a par with the best years in the city’s 
history. 

Not only did we gain in the number of 
establishments, but Dallas_ business 
gained in volume and in territorial cov- 
erage. Many new customers have come 
to Dallas this year to buy their require- 
meits, some from sections that have 
heretofore gone to other markets. Nu- 
merous Dallas houses not only increased 
their radius of distribution but added 
new lines and services that are being re- 
flected in our increased sales volume. 

In the matter of commercial aviation 
we completely regained our supremacy 
in the Southwest. We have more facili- 
ties at Love Field, more lines and more 
and better service than we have ever be- 
fore enjoyed. Dallas’ position as the 
aviation center of the Southwest has 
been permanently re-established. 
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Our other transportation facilities 
have been enlarged and strengthened. 
Many new services have been added, 
numerous freight rates have been ad- 
justed to our advantage, and our ability 
to distribute goods to the entire South- 
west more speedily and at less cost is 
greater today than it has ever been in 
our history. Our position as the major 
distributing center of the Southwest is 
unchallenged. 

The growth in importance and number 
of our industrial plants has been highly 
gratifying. We have made progress 
along many lines, acquiring important 
new factories while many of our existing 
plants have enlarged their facilities, ex- 
panded their lines and increased their 
scope of successful distribution. 

Important progress has been made to- 
wards completion of the Trinity River 
Canal. Traffic surveys have been made 
that show the urgent need for the project 
and its economic feasibility. Physical 
surveys are being made that will deter- 
mine its cost. All data will shortly be 
presented to Congress and there is every 
indication that it will merit prompt and 
favorable action when it comes up for 
consideration in Washington. 

Developments in the oil industry have 
strengthened Dallas’ position. Every 
new field discovered emphasizes the city’s 
strategic location with respect to the 
major producing areas of the Southwest. 
Throughout the industry Dallas is gen- 
erally recognized as the logical location 
for headquarters of producing and sup- 
ply companies with interests in the major 
fields. Many important additions of pro- 
ducing and supply companies were made 
during the year, and Dallas is steadily 
and surely moving forward to its goal 
of becoming the unchallenged oil capital 
of the Nation. 

Our population growth continues 
steadily upward, with all factors indicat- 





ing a greater increase during 1934 than 
at any time since 1930. The demand for 
utility service—new light, water and gas 
meters, new telephones—indicates a 
present annual increase in population of 
around 15,000 persons in the Greater 
Dallas District. This rate of growth is 
destined to increase at an even more 
rapid rate with continued improvements 
in business. No section of America has 
better facilities to support population 
than the Southwest; none offers a great- 
er opportunity for industrial and com- 
mercial expansion. As the Southwest 
grows in population and buying power, 
Dallas will grow at an accelerated pace, 
because it has been thoroughly demon- 
strated that no city can serve the South- 
west so effectively as Dallas. 

The outlook for real estate and build- 
ing was never brighter. A recent Federal 
housing survey shows that we have an 
exceedingly low percentage of vacant 
residences. Since that survey was com- 
pleted practically all our habitable resi- 
dences have been occupied and we are 
now facing a shortage. Many of our 
families are still doubling up—two or 
more in one residence. As their incomes 
increase they will demand single-family 
residences. The constant influx of new 
population is creating a demand that we 
can no longer meet with our present 
housing facilities. In the industrial field, 
practically all our warehouses and fac- 
tory-type buildings have been occupied, 
and even in our retail and semi- 
downtown districts vacancies are less 
than half their number a year ago. We 
are now faced with the necessity of a 
tremendous building program that will 
provide housing for our increasing pop- 
ulation and many new industrial and 
commercial structures, This program 
should get into full swing early in 1935, 
giving work to thousands of our unem- 
ployed and greatly stimulating every 
line of business in Dallas. 

The business skies are clearing. Im- 
provement is sound and fundamental 
and progress should be steady and sub- 
stantial in the years ahead. With this 
improvement, in which Dallas and the 
Southwest have stood out, the eyes 
of the Nation have been centered on 
our city and our region. We are stand- 


(Continued on Page 12) 
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Oil Equipment Concern Moves 











Plant to Dallas 


HE Kibele Manufacturing Co. of 

San Antonio, which, for more than 

ten years has been one of the lead- 
ing producers of specialty equipment for 
the oil field trade, will move its plant 
and general offices to Dallas about Jan- 
uary 1. Shop and office space have 
been leased by the company in the plant 
of the Mosher Steel Company at 5101 
Maple Ave. 

Additional improved machinery for the 
Dallas plant is being purchased by the 
Kibele Manufacturing Co. and is being 
installed in its new quarters. The pres- 
ent_building and grounds in San Anto- 
nio were found inadequate to accommo- 
date the company’s increasing volume of 
business and this condition, together with 
the desire to be more centrally located 
for quick distribution of products to all 
oil fields, led to the decision to locate in 
Dallas. All of the personnel of the com- 
pany, along with their families, will be 
included in the move. 

Well Known in Equipment Field 

The Kibele Manufacturing Co. is best 
known in oil and equipment circles for 
its patented pistons for slush and boiler 
feed pumps and for its improved casing 
and tubing swabs. It is further prepar- 
ing to put on the market another im- 
proved tool] that is widely used, a tubing 
catcher with greatly increased slip area. 
The manufacture of these articles will be 
carried on exclusively in the Dallas plant. 

The company had its beginning in 1923 
in what was then known as the Mission 
Machine & Supply Co. of San Antonio. 
Eugene Kibele, who until his death in 
1928 was one of the most widely known 
designers and manufacturers of oil field 
equipment in the country, came to San 
Antonio in 1923, acquired controlling in- 
terest in the above company, and began 
the active production of a specialty pis- 
ton for use in oil field pumps. Previous 
to that time Mr. Kibele had served as 
superintendent and general manager of 
the Worthington Pump Company, Gould 
Pump Company, Clark Brothers and the 
Lucey Manufacturing Corporation. 
Among the specialties he devised in the 
earlier days was the Kelley, or “grief 
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stem,” which has become one of the most 
widely used pieces of equipment in oil 
fields everywhere. 

The new Kibele patented piston was a 
success from the beginning and became 
widely used in fields at home and abroad. 
Its principal features consist of a con- 
cave-shaped rubber packing ring, clamped 
firmly in place between specially designed 
piston body and follower plate and ex- 
panded by means of fluid pressure which 
automatically compensates for wear 
against the pump liner. 

Mr. Kibele then invented and began 
the manufacture of the Kibele Swab, em- 
ploying a single cup expanded by inter- 
nal fluid pressure. This tool likewise 
has found wide acceptance. Other spe- 
cialties were in process of development 
when he died. 

Wilson Widely Known in Oil Industry 

Stock in the Kibele Manufacturing Co. 
today is held by Robert A. Wilson of 
Dallas, Eric G. Schroeder and Mrs. Eric 
G. Shroeder as trustee for her sister, 
Mrs. Lyle J. Vaniman of Wichita, Kans. 
Mr. Wilson is president and Mr. Shroeder 
is vice-president and secretary-treasurer. 

Mr. Wilson has been widely known in 
Mid-Continent oil circles and affiliated 
lines for the past twenty years and has 
had wide and specialized experience in 
drilling and production work in the field. 
He has served successively as an engi- 
neer for the Westinghouse Electric & 
Manufacturing Co. of Pittsburgh, the In- 
ternational Steam Pump Co. of Buffalo 
and the Carnegie Steel Co. of Youngs- 
town, Ohio. Later affiliations were with 
the Texas Company, Lucey Manufactur- 
ing Corporation, and he then became di- 
rector of manufacture for the Guiberson 
Corporation of Dallas. His work with 
the latter firm and his subsequent efforts 
as the designer and developer of oil tools 
in wide, general use, have made him well 
known in the field of engineering. Mr. 
Wilson is at present a director of the 
Penn Oil Company of Dallas. He has 
been active for many years in the work 
of the American Petroleum Institute, re- 
cently in convention at Dallas. 


Schroeder is Vice-President 


Eric G. Shroeder, vice-president and 
secretary-treasurer, is a son-in-law of 
the founder of the business and came in- 
to the company as its general manager 
upon the death of Mr. Kibele. Upon the 
affiliation of Mr. Wilson with the firm, 
Schroeder assumed direction of sales and 
Wilson the direction of production. 

Schoeder came to Texas following his 
graduation from the University of Mis- 
souri in 1920. He entered into news- 
paper work, acquired an interest in the 
Vernon Record in West Texas, became its 
managing editor, was correspondent for 
leading newspapers of the State, and 
later established and directed the de- 
partment of journalism at the College 
of Industrial Arts at Denton. He is well 
known among oil operators and supply 
men of the Mid-Continent and Southwest. 

Quarters for the Kibele Manufacturing 
Co. are now being put in readiness at the 
Mosher plant and the latest and most 
improved equipment is being installed. 
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Inc., and Paul R. Braniff, secretary-treasurer and general manager, and building at Love Field that now houses 
shops and operating headquarters moved from Oklahoma City. 


Air Line Moves Shops to Love Field 


CTIVITIES at Love Field were 

greatly increased and Dallas 

gained further prestige as the 
aviation center of the Southwest with the 
removal, late in November, of the oper- 
ating headquarters and shops of Braniff 
Airways, Inc., from Oklahoma City. A 
long-time lease has been taken on the 
building owned by the Dallas Airports 
Utilities Corporation. 


Transfer of the company’s operations 
to Dallas brought thirty-five families 
from Oklahoma City, and within a short 
time approximately fifty men will be 
employed in the company’s offices and 
shops. T. E. Braniff is president, Paul 
R. Braniff, secretary-treasurer and gen- 
eral manager. 


Paul R. Braniff operated the first 
scheduled passenger service into Dallas, 
which was inaugurated in December, 
1928, the line serving Tulsa, Oklahoma 
City, Wichita Falls, Fort Worth and 
Dallas. 


The present Braniff Airways, Inc., 
started operations on November 13, 1930, 
and operated from Oklahoma City to 
Chicago, both ways by way of Kansas 
City and St. Louis, without the benefit 
of a mail contract, until a month or two 
before the air mail cancellation, when it 
temporarily discontinued operations 
awaiting events in Washington. 


On April 25, 1934, bids were opened 
on the Chicago-Kansas City-Dallas route 
and the company was low bidder. On 
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May 17, 1934, it started carrying the 
Government mail and for four months 
following, lacking only two days, com- 
pleted every schedule between Dallas and 
Chicago, both directions, the best record 
for completion of schedules the Post Of- 
fice Department has ever had. Since the 
return of the air mail to private con- 
tractors the record shows Braniff Air- 
ways with the best completion record of 
any of the present contractors. 

Braniff Airways pioneered the opera- 
tion of high-speed equipment and the 
schedule maintained between Kansas 
City and Chicago was probably the fast- 
est in the world during 1931 and 1932. 
The company will soon re-equip its lines 
with new bi-motored, all-metal ships 
which will again permit it to use its 
former slogan of “World’s Fastest Air- 
line.” Its safety record, over four years 
of operation, ranks with any other line 
in the country. 


In its Love Field shops, the company 
will not only service its own planes but 
will do a great deal of work for other 
operators and private owners. Its facil- 
ities and equipment rank its shops with 
the best in the country. 


o>e 


Bed Company Selects 
Dallas for Factory 
The Simmons Company, manufactur- 
ers of beds, springs, mattresses, studio 
couches and metal bedroom furniture, 
will open a large Dallas factory early in 


January. The property located at 947- 
955 South Lamar St. has been leased for 
a period of years and is now being re- 
modeled and equipment installed. 


A complete line of Simmons bedding, 
including its Beautyrest mattress, 
springs, studio couches and other Sim- 
mons products, will be manufactured in 
the Dallas plant. Employment will be 
given to approximately 100 people. A 
few experienced operators will be 
brought to Dallas but practically all of 
their employees will be Dallas people as 
the officials of the Simmons Company 
have announced that the Dallas plant 
will be a Texas concern, employing Texas 
people. 


The Simmons Company has its main 
manufacturing plant in Kenosha, Wis. 
For the last ten years the company has 
maintained distributing warehouses in 
the major cities of the Southwest. Their 
complete line of bedding has been man- 
ufactured in their Kenosha plant and 
shipped to the various warehouses. 


The officials of the company said their 
business has enjoyed a consistent and 
substantial increase since they first en- 
tered the Southwest territory. In order 
to render quicker and better service to 
the hundreds of retail furniture dealers 
and furniture stores specializing in the 
sale of Simmons sleep equipment the 
company decided to establish this new, 
modern, sanitary manufacturing plant in 
Dallas, to be devoted to filling the needs 
of the Southwest territory. 


Page Seven 











_ DEVELOPMENT 

















A BINT 
“HEN aya 
AN {f; ie 


ae 
iy 
t 4 s 


pet 
Vag = 
4% 


A 








LEADING 


























DALLAS 
INDUSTRIES 


Plant of United Chemical 
Company, West Dallas 


New Concerns 


Eighty-seven new businesses were es- 
tablished in Dallas in October and 102 in 
November. During the two months the 
totals include: twenty-five wholesalers and 
branch houses, 105 retailers, eight manu- 
facturers, sixteen identified with the oil 
industry, thirty-six miscellaneous. 

Among the leading concerns estab- 
lished during the period were the follow- 


ing: 
eo Se 


Wholesalers and Branches 

Park Akers, 1001 Allen Bldg. Rubber 
goods. 

Buick Motor Corporation, Buick Build- 
ing, Zone office, with L. B. Strayhorn, 
zone manager; H. H. Lacey, assistant. 
Home office, Flint, Mich. 

Dayton-Prinz Rubber Company, 319 
North St. Paul St. R. H. Prinz, owner. 
Distributors Dayton tires. 

James C. Edwards Company, 312 
North Ervay St. Barber supplies. 

Encyclopedia Britannica, Inc., 606 Mer- 
cantile Bldg. Publishers. Home office, 
New York. 

Engels & Krudwig Company, 813 
Thomas Bldg. Beverages. Ray Upton, 
manager. Home office, Sandusky, Ohio. 

Fostoria Glass Company, 726 Santa Fe 
Bldg. H. J. Blakeney, district manager. 
Home office, Moundsville, W. Va. 

Gulf Mills Distributing Co., Hawkins 
and Gaston. Distributors Pillsbury flour. 

A. & M. Karagheusian, Inc., 225 Santa 
Fe Bldg. Oriental and domestic rugs. 
W. M. McKinley, manager. Home office, 
New York. 

Knape-Coleman Glass Company, 508 
Santa Fe Bldg. Bottles. F. L. Glover, 
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director of sales. Factory at Santa Ana, 
Texas. 

A. H. Lee Company, 413 South Ervay 
St. Beauty parlor supplies. 

The McCall Company, Willard Build- 
ing (714 Commerce St). Leased space for 
pattern warehouse to be established in 
January. 

Manitou Mineral Water Company, 2201 
Laws St. W. B. Hall, Jr., manager. Home 
office, Manitou, Col. 

Marshall-Hughes Company, 1314 Ath- 
letic Club Bldg. Publishers. D. D. 
Beasley, representative. 

Rainbow Soap Company, 615 South 
Akard St. J. C. Stewart, manager. 

Revere Copper & Brass, Inc., 804 Tow- 
er Petroleum Bldg. Copper, brass and 
bronze products. W. Russell Weil, man- 
ager. District office covering Texas, 
Oklahoma and New Mexico. Home of- 
fice, New York. 

Frank Somers, Food Distributor, 1917 
North Houston St. Food products. 

Southwest Smelting & Refining Co., 
1809 Main St. Dental supplies. 

Southwestern Ice Machine Company, 
2501 Commerce St. Refrigerating equip- 
ment. 

Texas Service Company, 407 Slaughter 
Bldg. Vacuum cleaners. 

The Upjohn Company, 901 McKinney 
Ave. Drugs and pharmaceuticals. South- 
western distributing branch; W. Fred 
Allen, division sales manager. Home of- 
fice, Kalamazoo, Mich. 


>: * * 


Manufacturers 


Cemetery Monument Works, Inc., 2500 
East Pike. Monuments. 

Gold Nuggett Chili Company, 1124 
South Fitzhugh St. Chili. 
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Hays Golden Spray Co., 1224 Boll St. 
Insecticides. 

K & J Novelty Company, Elm and 
Washington. Novelty bridge tables. 

Lionel Curtain Corporation, 2nd Unit, 
Santa Fe Bldg. Manufacturers of drapes 
and curtains. Julian L. Noa, manager. 
Home office, New York. 

Oak Cliff Bedding Co., Eighth Street 
Road. Mattresses. 

Rosenthal Packing Company, Eighth 
Street Road. Started construction on 
new meat packing plant to cost $65,000. 
Ben H. Rosenthal, president. 

The Simmons Company, 953 South La- 
mar St. Remodeling building and will 
install modern plant to manufacture fur- 
niture and mattresses for the Southwest 
market. Home office, New York,N. Y. 


* * * 


Oil and Equipment 

Alcalde Petroleum Corp., organized by 
L. L. Dixon, D. N. Pounds and A. B. 
Small, 100,000 shares no par value. 

Crawford Petroleum Corp., chartered 
by David J. Crawford and others. 

General Enterprises of Texas, Inc., 
First National Bank Building. Delaware 
corporation organized to market petro- 
leum products; Nicholas P. Antoniades, 
Dallas, Texas agent. 

Joe A. Humphrey, 807 First National 
Bank Bldg. Oil broker. 

Joanwarn Oil Company, incorporated 
by E. I. Lassiter and others. 

Carl B. King Drilling Company, 1509 
Tower Petroleum Bldg. Drilling and pro- 
ducing. H. D. Cornell, president; F. W. 
Dye, vice-president; R. F. Fitzgerald, 
secretary. 

L. L. Lookabaugh, 728 Kirby Bldg. Oil 
producer, 
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Lucey Products Corporation, 1617 First 
National Bank Bldg. Oil field equip- 
ment. L. W. Baker, manager of sales 
for Texas. Home office, Tulsa, Okla. 

Nugent Oil Company, incorporated by 
W. H. Harrison, Jr., C. R. Cole and W. L. 
Todd, to produce oil. 

Pacific Gas & Fuel Company, 702 Tow- 
er Petroleum Bldg. M. H. Marr. 

Refiners Export Corporation, Kirby 
Building. C. P. Burton. 

Southland Drilling Company, Wilming- 
ton, Del., granted permit to do business 
in Texas, with R. F. Morgan, Dallas, 
Texas agent. 

Texas Swabbing & Construction Cor- 
poration, incorporated by R. A. Conner 
and others. Drilling. 

Two Well Oil Corporation, Delaware 
corporation granted permit to do busi- 
ness in Texas. S. A. Guiverson, Jr., 
Dallas, Texas agent. 

Warranjo Oil Company, chartered by 


E. D. Lassiter and others; oil producers. 
sd a o* 


Miscellaneous 

Braniff Airways, Inc., Love Field. Op- 
erating headquarters and shops moved to 
Dallas from Oklahoma City. 

Federal Housing Administration. Dal- 
las made headquarters for Region 11, 
consisting of Texas, Oklahoma and New 
Mexico, and regional offices established 
in the Magnolia Building. 

T. L. James & Co., Inc., 402 Construc- 
tion Bldg. Contractors. E. D. Piatt, 
manager. Home office, Ruston, La. 

Knochueizen & Gannon, Slaughter 
Building. General insurance agency. R. 
H. Knochuiezen and E. J. Gannon, III. 

nae 


Dallas Oil Men Open 
New Club Rooms 


The Dallas Petroleum Club has occu- 
pied its attractive quarters on the Baker 
Hotel roof. Officers of the club are D. 
A.Little, president; R. B. Whitehead and 
Russell S. McFarland, vice-presidents, 
and Harry Morlang, secretary-treasurer. 

The following have been elected to the 
board of governors: Harry Bass, Harold 
Byrd, W. H. Francis, D. A. Little, Capt. 
J. F. Lucey, Harry Morlang, R. H. Mor- 
rison, H. S. Moss, R. S. McFarland, John 
G. Pew, R. B. Whitehead and Car] A. 
Young. 

eo 


Stinson Aircraft Opens 


Headquarters Here 

Dallas has been selected as Southwest- 
ern headquarters for the Stinson Air- 
craft Corporation, becoming one of the 
three bases for factory representatives, 
the other two being in Los Angeles and 
New York. Lee H. Smith is division 
sales manager, with headquarters at 
Love Field, being transferred from the 
factory at Fort Wayne, Ind. 

aad 


Following ten years of service with 
Fairbanks, Morse & Company, of Chi- 
cago, R. H. Morse, Jr., has been trans- 
ferred to Dallas in the capacity of branch 
manages. For the last two and one-half 
years he has been branch manager at 
Cincinnati. 
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Esteve Brothers & Company, Inc., 710 
North St. Paul St. Cotton exporters. A. 
Campdera. 

Nu-Enamel Sales Company, 1611-A 


Main St. Retail paints and enamels. 
William F. Nicol, manager. 

T. W. Taliaferro, 408 Construction 
Bldg. Real estate and business leases. 

A. O. Phillips, 1210 Dallas Bank & 
Trust Bldg. Oil producer. 

Thomas S. McBride & Company, Allen 
Building. Consulting accountants and 
tax specialists. 

Texas Seaboard Oil Company, 1002 
First National Bank Bldg. Oil produc- 
ers. R. S. McFarland, vice-president; 
H. B. Lovejoy, assistant secretary. 

Dallas-Wichita Falls Coaches, 207 Jef- 
ferson Hotel. Motor bus line. Winfield 
Morten, president. 

Aaron Margules Brokerage Co., Inc., 
2108 Cadiz St. Produce brokers. 

Schepps Brewing Corporation, 1026 
Young St. Brewers of Schepps’ Beer. 
George Schepps, president. 

Dal-Worth Oil Products Company, 111 
South Haskell Ave. Manufacturers of 
lubricating oils. Wallace J. Stadlman. 

Ambassador Hotel, 1312 South Ervay 
St. Apartment hotel. W. B. Passons. 

M. E. Moses Company, 1008 Elm St. 
Variety store. A. L. Landreth, manager. 

Southwest Smelting & Refining Com- 
pany, 1809 Main St. Precious metals 
and dental supplies. R. L. Nix. 

W. R. Weil, 804 Tower Petroleum 
Bldg.; Revere Copper & Brass, Ine. 
Brass and copper products. 

The Texas Service Company, 407 
Slaughter Bldg. Vacuum cleaner sales 
and service. L. H. Brooks. 

ope 

New car sales in Dallas County during 
November totaled 551, bringing the total 
for the year to 9,669, compared with 7,- 
585 for the twelve months of 1933. The 
first eleven months of 1934 are thus 2,- 
084 ahead of total sales for last year. 


HOLC Regional Office 
Has Big Payroll 

The regional office of the Home 
Owners Loan Corporation, to be opened 
in the Cotton Exchange Building about 
January 1, will employ between 200 and 
300 persons, with a payroll ranging from 
a half to three quarters of a million dol- 
lars annually. The office will serve Tex- 
as, Oklahoma and New Mexico, and was 
located in Dallas after a hard-fought 
contest in which every large city in the 
Southwest made a strong bid for the of- 
fice. Congressman Hatton W. Sumners 
was one of the leaders that represented 
Dallas in the contest and was largely in- 
strumental in bringing the office to 
Dailas. 

Joseph R. Smith, formerly of Birming- 
ham, and for the last year special assist- 
ant to the HOLC board in Washington, 
has been transferred to Dallas as man- 
ager. His assistant is T. Homer Brooks, 
formerly of Nashville, and until recently 
supervising examiner of the loan revis- 
ion division in Washington. Albion M. 
Frazier of Hillsboro, now counsel for the 
Dallas HOLC bank, will be counsel for 
the new office. Practically all employees 
will be transferred from the Washington 
headquarters, in line with the policy re- 
cently adopted of decentralizing the ac- 
tivities of the organization. 

The Dallas office will act as a collec- 
tion agency and does not replace the 
present Home Loan offices in Dallas and 
other cities of the district. 

In this district there are 54,231 home 
loans totaling $126,382,869, as of Novem- 
ber 16. 

These loans will be collected through 
Dallas and the total, of course, will be 
substantially increased when all applica- 
tions now pending are acted upon during 
the next several months. 

There are 32,927 loans outstanding in 
Texas, totaling $77,916,314; 19,441 in 
Oklahoma, totaling $44,536,915, and 1,863 
in New Mexico, totaling $3,929,640. 

oe 

During the last ten months there have 
been but six failures throughout the Na- 
tion of banks affiliated with the Federal 
Deposit Insurance Corporation. There 
were no failures in Texas and but one 
west of the Mississippi River. 


New Warehouse of the Upjohn Company 


~ Sew 


® re: [ ae - 
THE UPJOHN CO. 


= a 





Above is the building at McKinney Avenue and North Lamar Street, purchased by the Upjohn Company, 

Kalamazoo, Michigan, for a Southwestern sales and warehouse branch to be opened January 1. This company 

is one of the largest manufacturers of pharmaceuticals in the country. W. Fred Allen is Southwestern sales 
manager. 
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Some of the durable goods frequently 


Forbes Predicts Fa rly Boom in referred to in the Forbes analysis in- 
clude: Houses, business buildings, ma- 


chinery and equipment, and in the home, 


, ] birg, i t, furniture, di 
Durable Goods Industries _ simiissitinment’ mitre, ai 


The durable goods industries are the 
key to permanent recovery, according to 
a series of articles on the subject in the 
November 15 issue of Forbes Magazine. 
In one of these articles Harwood F. Mer- 
rill says, in part: 

“America is obsolete! 

“Six years ago, the buying of houses, 
automobiles, locomotives, machinery, a 
thousand kinds of durable goods, was 
surging forward in a tremendous flood. 

“Every city had its building boom. 
New locomotives hauled new cars over 
up-to-the-minute roadbeds. New ma- 
chines poured out of one factory to be 
put to work immediately in another. The 
citizen who drove a car more than three 
years old was a marked man. 

“Suddenly the flood of buying wavered. 
Then began a tragic recession. Building 
declined. Railroads stopped buying. Fac- 
tories cancelled orders for new machines. 
Citizens decided to use their automobiles 
for five, six, seven or more years. 

“And today that enormous, swollen 
flood of buying has dried to a meagre 
trickle. 

“Meanwhile, six years have passed. Six 
years for rust to take its toll. Six years 
for time to mark off its ruthless obso- 
lescence. Six years for feverishly work- 
ing engineers to develop new materials, 
new machines, new metals which were 
only hazy dreams in 1928. 

“The inevitable, inescapable result is 
that obsolescence has gripped America. 
Even at the peak of prosperity, demands 
for the new, the modern, the efficient 
were far from satisfied. Add to this the 
six-year buying famine: The sum total 
is a degree of obsolescence, of unsatis- 
fied desires and needs and wants, in the 
homes and the factories and the trans- 
portation systems of America which is 
utterly incredible. 

“The facts on housing alone are stag- 
gering. 

“Of America’s 25,000,000 residences, 
3,000,000 are so old, so ramshackled, so 
battered by time and weather that they 
are scarcely worth wrecking. Perhaps 
two million will hold together for awhile; 
but at least a million homes should be re- 
placed at once. Five million more new 
homes must be built before anywhere 
near the majority of our people can live 
in houses which meet the minimum re- 
quirements of decency. And 16,000,000 
homes need repairs and improvements— 
work which will soak up more than six 
billion dollars.” 

From this and similar studies of other 
phases of the current situation in Ameri- 
ca, Forbes predicts that “some months 
from now there is going to be a rush io 
buy durable goods, and when this new 
rush starts it may well be a stampede. 
The alert business man will draw from 
these facts a single straightforward con- 
clusion. 
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mobiles, and other items too numerous to 


“If he is alert in his own interest, he : 
mention. 


will see that the time to buy equipment 

or machinery, to extend or repair build- In addition to homes, some of the items 
ings, or in any other way to invest in Mr. Merrill enumerates as badly needed 
durable goods is now. Not otherwise can are: 

he “eter caught, later, in the stam- Hot water heaters—three out of four 
a to ‘ee oe homes have no such facilities. 

If he is alert in the public interest, 
concerned about unemployment, or eager 
on any other score to see the depression 
ended, he will likewise conclude that the 
time to make durable goods purchases is Central heating plants—many are an- 
now. For by continuing to postpone his tiquated and are money wasters, and 
purchases he is intensifying the last gasp more than half of the houses in the 
of the depression and helping to create United States have no central heating 
a further instability in the American plants at all, and only a minor portion of 
business structure.” these thirteen million homes are located 


Bathrooms—nine million homes have 
none, and most of these also lack run- 
ning water. 


Old House Becomes a Modern Clinic 




















The pictures above show what may be done with out-of-date property through modernization. The top 

picture shows the building formerly occupied by the Terrill School for Boys at Swiss Avenue and Peak Street. 

Below is the modern structure that resulted from the remodeling of this property, now used by Dr. W. W. 

Shortal and associates as a clinic. Plans for the remodeling were prepared by Bertram C. Hill, architect, 
and the work was done by T. L. Lawhorn, contractor. 
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in states where the climate makes cen- 
tral heating unnecessary. 

Paint and varnish—more than a bil- 
lion dollars worth of paint and varnish 
has peeled from outside walls, has worn 
from inside floors—and has not been re- 
placed. 

Roofs—three million new roofs are 
needed to ward off the elements. 

Lumber—if all the owners of homes 
decided to open their purses and buy 
what lumber they need for repairs, a 
market for 6,000,000,000 feet would open 
up; a market which sounds vast indeed 
until the potential demand for farm 
homes, for new city homes and for heavy 
construction is added in to make a total 
of 37,000,000,000 feet. 

Radio—ten million radio sets have 
passed the period of true usefulness. 

Furniture—is more than likely out of 
date. If it is not, the chances are that 
it is cheap stuff, ready to fall apart 
when the green wood dries or when it is 
given its first rough treatment. 

Kitchen equipment—ten million kitchen 
ranges are needed to take the place of 
out-dated versions; 500,000 electric re- 
frigerators, 600,000 electric ranges, 800,- 
000 washing machines are obsolete. 

And so on through the _ list—which 
leads Forbes to predict an inevitable 
early boom in the buying of durable 
goods of every description—the final end- 
ing of the depression in America. 

an al 


Rate Dallas One of 
Best Test Cities 


When asked by Ross Federal Service 
field workers to pick the ten best cities 
for test campaigns on a 25-cent mass 
item, a group of national advertising 
agency executives in New York Philadel- 
phia, Pittsburgh, Cleveland, Detroit, Chi- 
cago, St. Louis, San Francisco, Los An- 
geles and several other cities named a 
total of 162 cities. The first ten were 
Hartford, Atlanta, Dallas, Chicago, San 
Francisco, Detroit, Boston, New York, 
Los Angeles and Philadelphia. 

In the Southwest, Dallas received 
forty-three votes, New Orleans seven- 
teen, Oklahoma City fourteen, Houston 
seven, Fort Worth six, Galveston two, 
Wichita Falls two, and San Antonio, 
Little Rock and Lubbock one each. 

The specific problem presented was: 

“A hypothetical Ohio manufacturer is 
about to put a 25-cent item on the mar- 
ket nationally. In both price and func- 
tion it should appeal to the great mass 
of consumers. It should appeal equally 
well to consumers in all parts of the 
country. Before going into media on a 
large scale, the manufacturer wants to 
make test campaigns in ten cities which 
will represent a cross section of the 
country. What ten cities come first in 
your mind as being the best test 
centers ?” 

Dallas was placed first in the South- 
west by a wide margin and third on the 
national list of the ten best cities. 

oe 


The fizst week of the better housing 


campaign in Dallas brought a total of 
$377,750 in loan applications, according 
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to W. M. Flournoy, in charge of the cen- 
tral office at 110 Field St. Officials of 
the Federal Housing Administration ex- 
pect that hundreds will be put to work 
on construction in the immediate future. 


oe 
Two-Thirds of Homes 
Need Repairing 

Only 37.6 per cent of the residential 
structures of the United States are not 
in need of repair, according to final tab- 
ulation of figures gathered in the real 
property inventory by the Bureau of For- 
eign and Domestic Commerce. The cen- 
sus showed that 44.6 per cent were in 
need of minor repairs and 15.4 per cent 
in need of major repairs, while 2.4 per 
cent were beyond repair. The inventory 
was taken in only sixty-four cities of the 
country, but there is at least one city in 
each state and it is considered a repre- 
sentative cross section of the Nation’s 
housing needs. 

The survey showed that there was a 
vacancy percentage of 7.8 per cent, but 
revealed that two or more families were 
doubled up in seven per cent of the 
dwelling units and that 15.6 per cent of 
the units were overcrowded, while 2.4 per 
cent were unfit for habitation. 

The figures for Dallas, when compared 
with those for the Nation as a whole, 
present a closer parallel than might be 
expected. The outstanding difference 
was in the comparative newness of struc- 
tures in Dallas, as compared with the av- 
erage for the other sixty-three cities. A 
comparison of Dallas figures and figures 
for the sixty-four cities combined is giv- 
en below in percentage: 

Condition of structure— 

All Cities Dallas 


In) good repair-:................. 87.6 36.8 
Need minor repairs . 44.6 44.7 
Need major repairs .......... 15.4 15.8 
Unit for Use..........0.2<.. 2.5 out 
Material of Construction— 
Wood ....... eee eee Been 82.1 81.8 
LL Leber e os eee 16.6 
L112) eR ROS Ce en ee on 1.6 
Age of Structure— 
Less than five years...... 6.8 9.0 
Five to ten years................ 19.2 25.9 
Ten to twenty years 25.8 36.1 
Twenty to thirty years...... 18.1 16.3 
Thirty to fifty years.......... 22.1 11.4 
Over fifty years............ 7.8 1.3 
Type of Structure— 
One-family dwellings........ 79.6 85.0 
Two-family dwellings........ 13.0 10.5 
Po es |) 2 ea 4.5 
~ 


Big Jump in Dallas 
Building Permits 

The highest monthly total since De- 
cember, 1931, was recorded by building 
permits for November. The Greater Dal- 
las total was $776,538, with Dallas pro- 
viding $713,840, Highland Park $12,073 
and University Park $50,625. Large per- 
mits for the Commerce-Main-Elm under- 
pass and for the addition of six floors to 
the Gulf States Life Building boosted 
the Dallas total. 





BACKSTAGE 


in the 


TELEPHONE 
SERVICE 





The telephone serv:.c this company 
furnishes you could not be as uni- 
formly gocd, as quietly accurate, as 
far-reaching and inexpensive, if the 
nation-wide organization of the Bell 
System did not stand behind it. 


ry 7 # 


There is American Telephone and 
Telegraph Co., the parent organi- 
zation, furnishing technical and 
business guidance to the 24 oper- 
ating companies. 

¥ 7 7 
There is Bell Laboratories, the re- 
search organization, constantly 
seeking better and more economical 
methcds and equipment. 

rg 5 4 
Thereis Western Electric, the sup- 
ply unit, buying and manufacturing 
at a cost in most cases below what 
would be paidin competitive markets, 


r ¢ ¢ 


Each of these units stands behind 
the men and women who give you 
your local telephone service. Each 
is dedicated to the fundamental 
and enduring Bell System policy of 
giving good telephone service, at a 
fair cost to the user. 


Back ot this policy lies our belief 
that in an undertaking such as ours, 
planned for thelong run, whatisbest 
for the telephone user becomes in 
the end the course that will bring us 
the sounder, more enduring success. 


SOUTHWESTERN BEEE 
TFLEPHONE COMPANY 
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ing on the threshold of a new era in the 
Southwest and in Dallas; our years of 
greatest accomplishment should be just 
ahead. Dallas will make gains during 
the next ten years that should definitely 
establish its permanent position of lead- 
ership in the Southwest and place it high 
among the cities of the Nation. 


Retail Merchants Association 


In addition to usual aggressive trade 
promotion activities, Dallas retail mer- 
chants the past year have given much 
study, both as individuals and as an 
organization, to lessening expenses of 
doing business and working for greater 
efficiency in operations. Several com- 
mittees of the Retail Merchants Associa- 
tion have made reports along these lines. 
The full year of operation under the Re- 
tail Code brought its full share of com- 
plexities, which have been given careful 
attention. Many of the Directors of the 
Retail Merchants Association are also 
members of the Dallas Retail Code Au- 
thority, of which B. G. McLain is chair- 
man, and the two groups have been kept 
in close touch with each other. 


Will R. Wilson was chairman of the 
Christmas Parade Committee, which suc- 
cessfully staged the tenth annual Christ- 
mas Parade on the night of November 
30. Eli Sanger headed the committee in 
charge of special holiday lighting and 
decorating of Main and Elm Streets for 
the. month of December. Dallas was a 
pioneer along these lines and the plan, 
which stimulates the holiday spirit, adds 
color to the city and promotes earlier 
and greater holiday buying, is now be- 
ing followed by many other cities. The 
Retail Merchants Association, at the re- 
quest of the State Fair Association, also 
sponsored the decorating of the down- 
town streets for the State Fair. 


Activities of the retailers have been 
under the direction of Clifton Linz, serv- 
ing his second year as president, with 
Harold Volk also serving his second year 
as vice-president, and a board of directors 
of twenty-one, representing all major 
lines. Close co-operation has been given 
by the Association to the Better Busi- 
ness Bureau, Merchants Retail Credit 
Association and other groups in which 
retailers are active. 


Dallas Wholesale Merchants 


Association 

The Dallas Wholesale Merchants Asso- 
ciation carried out a comprehensive pro- 
gram during 1934, increasing its trade 
promotional activities over the previous 
year, and the results were highly grati- 
fying in the large number: of new cus- 
tomers secured for the Dallas market. 

The advertising program of the organ- 
ization included thirty-one pages of trade 
publication advertising and 10,000 lines 
of newspaper space. Ten thousand mer- 
chants throughout the Southwest re- 
ceive more than 200,000 pieces of direct 
mail advertising, and the radio was used 
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frequently in inviting the merchants to 
visit the market. 

Some of the market promotions for 
1934 were the spring market season of 
three weeks, the Easter market week, 
Dallas market cotton week, a new season 
for summer hats, fall market season and 
the State Fair Market season. 

The Association was active in group 
and NRA activities during the year. 
Many code meetings were held and many 
important matters affecting the apparel 
manufacturers were handled. 

During the spring and fall buying sea- 
son six Southwestern Style Shows were 
presented. These shows attracted an at- 
tendance of nearly 30,000 persons and 
were considered very successful by the 
exhibitors and the entire market. Charles 
Fox was chairman of the show com- 
mittee. 

In addition to the style shows, nine- 
teen fashion revues were given at the 
State Fair of Texas. 

The Association, prior to the fall mar- 
ket season, conducted a campaign open 
to all merchants in the Southwest on 
“Why I buy from the Dallas Market.” 
More than 1,000 merchants entered the 
contest, which attracted unusual interest 
and brought Dallas a great deal of ad- 
vertising. 

The Wholesale Merchants Association 
ties in closely with the Trade Extension 
Division. Every contact established by 
Henry W. Stanley, head of that division, 
is followed up by letter and his name 
added to the mailing list of the Associa- 
tion. The Department also handles most 
of the advance publicity and bookings 
for the director. It paid for and dis- 
tributed hundreds of publications that 
are offered as dealer helps to the cus- 
tomers of the market. 

The thirty-third Annual Business Tour 
was also held under the Department’s 
direction and was one of the most suc- 
cessful ever held. It lasted for one 
week, and thirty-seven towns were vis- 
ited, including a stop-over at the West 
Texas Chamber of Commerce convention. 
The division also handled the East Texas 
Chamber of Commerce trip to Texarkana 
and the State Fair one-day trip in Sep- 
tember. 

The president of the Association, A. H. 
Bailey, with other officers, directors and 
committeemen, spent a great deal of 
time in planning and carrying out the 
year’s program, with the result that the 
market made substantial progress dur- 
ing the year. 

The importance of Dallas as a whole- 
sale market is further emphasized by the 
1933 Census of Wholesale Distribution, 
recently completed by the Bureau of the 
Census at Washington. The official re- 
port of the Census Bureau shows that 
Dallas wholesalers sell more goods than 
any other two cities in the Southwest 
combined, and approximately as much as 
the next three cities combined. It shows 
also that Dallas sales volume has de- 
clined less, from the 1929 peak, than 
any other city in the Southwest. In many 
lines, such as dry goods and apparel, 
Dallas sells more merchandise than all 
other cities in the Southwest combined. 


Trade Extension Division 


In organizing the Trade Extension 
Division, the Dallas Chamber of Com- 
merce created a department unlike that 
of any other Chamber in the United 
States. Many Chambers have a depart- 
ment known as a Trade Extension De- 
partment or Division, but none, accord- 
ing to a recent survey, is attempting to 
do the type of good will building fos- 
tered by the Dallas Chamber. 

The Trade Extension Division has de- 
veloped a‘unique method of reaching the 
merchant buyer on his own ground. This 
is accomplished through the medium of 
the Southwestern Merchants Institute, 
which is a short course in business ad- 
ministration, devoted largely to the prob- 
lems of the retail merchant. Henry W. 
Stanley, director of the Division, visits 
cities and towns throughout the South- 
west and conducts for the merchants and 
their sales people a series of lectures on 
problems pertinent to their business, 
dealing with such subjects as retail sell- 
ing, advertising, window display, in- 
terior store planning, credit and collec- 
tions, stock control and other related 
subjects. 

During the year the director of the 
Division conducted fifty-two such schools 
in as many towns in the states of Ar- 
kansas, Louisiana, Oklahoma, New Mex- 
ico and Texas. 

Through the co-operation of the Dallas 
Wholesale Merchants Association, the 
entire course of forty lessons is now 
made available to the merchants of the 
Southwest, through a _ correspondence 
course, which has had a wide and favor- 
able acceptance. 

Special studies on credits and collec- 
tions, reclamation of accounts, the per- 
centage lease, fake advertising, and the 
yearly calendar of merchandising and 
advertising, have been made and distrib- 
uted to the merchants who are the buy- 
ers in the Dallas market. More than 
7,500 copies of this material have been 
distributed during the year to merchants 
in the Southwest. 

During the year the director of the 
Division spoke to sixty-one luncheon 
clubs, to eight annual meetings of com- 
mercial organizations and appeared on 
six important convention programs. 

One of the important activities of the 
Division is the sponsorship of the South- 
western Chamber of Commerce School, 
which annually attracts more than fifty 
Chamber of Commerce executives to 
Dallas for a week’s study of community 
development and Chamber of Commerce 
problems. 

The Division has more than sixty invi- 
tations on file for Merchants’ Institutes 
to be held during 1935, from as many 
points in the Southwest. 


Transportation Department 


The Transportation Committee and the 
Department had a busy year handling 
transportation matters affecting Dallas 
and the trade territory. 

Eighteen regular and special meetings 
were held by the committee to consider 
rate and service matters vitally impor- 
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tant to Dallas shippers. The manager 
of the Department attended seventeen 
hearings before the Interstate Commerce 
Commission and the Texas Railroad Com- 
mission, involving rate matters in which 
Dallas had an interest; eleven meetings 
before the Texas Tariff Bureau, nine 
meetings of the Texas Industrial Traffic 
League, and four meetings each of the 
Southwestern Industrial Traffic League 
and the Southwest Shippers’ Advisory 
Board. 

Proposed rate adjustments before car- 
riers’ bureaus, totaling 990, have been 
examined and the digests mailed to ship- 
pers affected. Some 900 of these pro- 
posals have been disposed of and ship- 
pers advised of disposition. 

The Department handled 15,651 tele- 
phone rate quotations and answered 15,- 
299 mail inquiries for rates. Informa- 
tion as to routes to or from interstate 
and inland points, not shown in the rout- 
ing circular, was furnished to 361 in- 
quirers. A total of 11,696 letters were 
mailed by the Department, keeping ship- 
pers posted on rate changes, proposed 
changes, and other matters affecting 
their interests. During the year 411 
routing circulars and motor freight 
guides were distributed. 

Due to many changes effected in rates, 
rules and regulations in this section, the 
receipt of tariffs and supplements for 
the year amounted to 45,954, and 978 
persons visited the Department seeking 
traffic information. 


Conventions 


During 1934 Dallas enjoyed the largest 
number of conventions, sales conferences 
and similar gatherings of any year in its 
history. For the first eleven months of 
the year the total was 475, compared 
with 420 for all of 1933. While there 
were not as many code conventions as in 
1933, the upturn of business brought a 
much larger number of sales conferences 
than the preceding year. 

Using the nationally recognized basis 
of expenditure by a convention visitor, it 
is estimated that these 475 conventions, 
with a total attendance of approximately 
70,000, left between $1,500,000 and $1,- 
750,000 in Dallas, which new money was 
diverted into all channels of trade. The 
State Fair, with its splendid attendance 
of 906,148, as compared with 862,052 in 
1933, is not included in the above total, 
except as it applies to conventions which 
met during the Fair. 

The highlight of the convention year 
was the meeting of the American Petro- 
leum Institute in November, which 
brought 5,000 to attend the largest gath- 
ering of oil men ever held. Still further 
testifying to the importance of Dallas as 
the Nation’s oil center were two other 
national oil gatherings, the American 
Association of Petroleum Geologists and 
the Petroleum Industry Electrical Asso- 
ciation. An important congressional oil 
committee also conducted hearings here 
immediately following the A. P. I. con- 
vention, and a number of smaller oil 
conferences were held throughout the 
year. 


DALLAS, December, 1934 


Many important State, Regional and 
National conventions have already been 
secured for 1935, and in 1936, the Texas 
Centennial year, Dallas expects to enter- 
tain mre national conventions than it 
has ever entertained before in any one 
year. Every important national conven- 
tion meeting in 1936 will be urged to 
hold its sessions in Dallas during the 
Centennial. 


Industrial Development 

During the first eleven months of 1934, 
1,125 new businesses were established 
in Dallas, compared with 778 for the full 
year 1930; 1,039 in 1931; 1,018 in 1932, 
and 1,192 in 1933. 

The totals include 148 wholesalers and 
distributors, 572 retailers, fifty-two man- 
ufacturers, ninety-six concerns identified 
with the oil industry, and 257 classified 
as miscellaneous. In the number were 
103 branches of sectional or national con- 
cerns, established in Dallas to serve the 
Southwest. 

During the year a number of existing 
concerns have expanded, moving into 
larger buildings, adding new equipment, 
developing new products, and increas- 
ing the scope of their distribution. In 
the wholesale field many important new 
companies have been added that will 
bring much new business to Dallas and 
further increase its lead over all other 
cities in the Southwest as a distributing 
center. 

The city’s development as an oil cen- 
ter was particularly gratifying and its 
growth in this field appears to be only a 
beginning. Throughout the oil industry 
it is generally conceded that Dallas of- 
fers more in facilities and advantages to 
oil producing and oil field equipment 
companies than any other city in the 
country, and Dallas is unquestionably 
destined to be the greatest oil city in 
the country. Overnight from Dallas are 
situated all the major oil fields of the 
Southwest, now producing more than 
sixty-five per cent of the Nation’s output. 

The Industrial Department has built 
up a list of several thousand names of 
oil producing and supply companies, and 
during the year it continued to bring to 
their attention the facilities and advan- 
tages Dallas offers them as a location 
for their permanent headquarters. 

The Department has likewise enlarged 
its list of industrial prospects, and now 
has more active, interested prospects 
than at any time during the last five 
years. Many of these are on the verge 
of completing negotiations for the estab- 
lishment of important branches, plants 
or offices in Dallas, and 1935 should see 
greater growth in this field than the city 
has enjoyed since 1930. 

Particularly gratifying during 1934 
was the relatively small number of con- 
cerns going out of business, the total 
being smaller than at any time during 
the last four years, so that the city’s 
net increase in the number of business 
establishments was greater than in any 
previous year in its history. 

In addition to its work in bringing new 
concerns to Dallas, the Industrial Depart- 
ment has continued its statistical re- 


search work, assembling all available 
data that is useful to executives seeking 
locations. This material has been incor- 
porated in a number of surveys and spe- 
cial reports especially prepared for pros- 
pects during the year, and is always 
available to any local concern desiring 
this type of information in its sales and 
promotional work. 

A few of the outstanding acquisitions 
of the year were: 

Braniff Ailways, Inc., which recently 
moved its operating headquarters and 
shops to Dallas from Oklahoma City. 
This company brought thirty-five fami- 
lies to Dallas and expects soon to be em- 
ploying not less than fifty persons in its 
shops at Love Field. 

In this connection it should be men- 
tioned that Dallas completely regained 
its aviation supremacy in the Southwest 
during the year. It now has more air 
mail and passenger lines, with more and 
better service, than it has ever had. It 
has more operations at Love Field than 
any other city, and because of the volume 
of passenger, mail and express business 
it gives the air lines, it completely dom- 
inates commercial aviation in the South- 
west. 

The Simmons Company, nationally 
known manufacturers of furniture and 
bedding, has leased a building on South 
Lamar Street and is installing equipment 
for the manufacture of an extensive line 
for distribution throughout the South- 
west. 

The Upjohn Company, which has pur- 
chased a building at North Lamar and 
McKinney Avenue, is installing a sales 
branch and warehouse that will serve the 
entire Southwest. This is one of the 
country’s largest manufacturers of phar- 
maceuticals, and its coming still further 
enhances the prestige of Dallas as a 
manufacturing and distributing center 
for drugs and pharmaceuticals. 

The Bowen, Greyhound and Dixie Mo- 
tor Bus Lines greatly enlarged their fa- 
cilities in Dallas during the year, trans- 
ferring approximately two hundred per- 
sons to Dallas, and placing Dallas far 
ahead of other cities in the Southwest as 
operating headquarters for bus lines. 

Concentration of Federal Housing Ad- 
ministration offices in Dallas, directing 
the Government’s better housing activi- 
ties in this district. 

Home Owners Loan Corporation col- 
lection offices, soon to be established in 
the Cotton Exchange Building. These of- 
fices will occupy 30,000 square feet of 
office space, will employ between 300 and 
400 persons, with an annual payroll of 
three quarters of a million dollars. All 
loans made by the Government in Texas, 
Oklahoma and New Mexico will be col- 
lected through the Dallas office. 


Dallas Magazine 

“Dallas,” the official publication of the 
Chamber, enjoyed one of its best years 
during 1934. At the beginning of the 
year the publication was redesigned, 
given a new cover, its editorial contents 
broadened, and the magazine in general 
improved along a number of lines. 

(Continued on Page 16) 
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Dallas Stands Out 
BARROW, WADE, GUTHRIE & CO. In Distribution 


Dallas wholesale houses sold approxi- 
mately one third of the goods sold at 
wholesale in Texas in 1933, and more 
than any other two cities in the South- 
west, according to the 1933 Census of 


(Established 1883) 


Accountants and Auditors 





Dattas, Texas Houston, Texas Wholesale Distribution made by the 
711 Santa Fe Building 1421 Esperson Building Bureau of the Census at Washington. 
Telephone 7-6259 Telephone Capitol 6515 Dallas wholesalers also sold nearly as 


much as the next three Texas cities com- 


——OTHER PRINCIPAL OFFICES ; 
bined and one-third more than Houston, 








New York, N. Y. Baltimore, Md. Mexico City, Mexico Hamburg, Germany ~ “ 

Chicago, Ill. St. Louis, Mo. London, England Melbourne, Australia its nearest competitor. The Dallas fig- 

Boston, Mass. Detroit, Mich. Manchester, England Sydney, Australia ave ” . 

Philadelphia, Pa. Ceveland, Ohio Glasgow, Scotland Buenos Aires, Argentine a vd showed a smaller percentage of 

San Francisco, Calif. Montreal, Canada Paris, France Rio De Janeiro, Brazil decline from the 1929 totals than any 

Los Angeles, Calif. Toronto, Canada Berlin, Germany Para, Brazil esr Toe oi : 

Utica, New York Tulsa, Oklahoma Sao Paulo, Brazil other city in Texas, show ing that its 
wholesale trade held up better than that 





of any other city in the region. 

Net sales of Dallas wholesalers in 1933 
were $318,433,000, more than the com- 
bined totals of Houston and Oklahoma 
City, next in rank in the Southwest, and 
approximately as much as Houston, Fort 


Worth and San Antonio combined, the 
next three cities in Texas. Houston’s 
ean r ar percentage of decrease from 1929 was 


three per cent greater than Dallas, Ok- 
lahoma City three percent greater, and 
Forth Worth ten per cent greater. 


This bank will seek at all times Dallas also sold more goods at whole- 


sale in 1933 than New Orleans, the Dal- 





(@ to be both helpful and con- ised cresiebinierie Naw Beane 
structive in its approach to sa 

any credit problem. In considering es Oe le, 
every application for credit it will —......... a 
lean forward, not backward; it will fe ne ee 
do its utmost to MAKE the loan, not a 
33,183,000 


<4 MERA RAI ooo oases cease ccsnittcs 
DECLI N E It. El ti Hee ae Sl RTL ae 30,381,000 
ree So ee 30,307,000 
18,343,000 


After all, the prosperity of this bank a... ee 
depends not upon the stagnation of a eer 
idle funds, but upon the wide and New Air Schedule 


> ee : ‘ ee Postmaster Bruce Luna has prepared 
diversified use of credit in legiti- a new schedule of air mail service from 
Dallas to the principal cities of thirty- 
‘ ’ seven states and to points in Canada. The 
mate channels where it IS both schedule is revised as of November 12 
and gives the time of departure from the 
wanted and needed. Young Street station as well as the time 
of arrival at the various destinations. 
Copies are available at the post office. 
& + 
The fastest time ever offered passen- 
gers between Dallas and New York—ten 
and one-half hours—was put into effect 


_ ° in December by American Airlines. The 
irs G iona an new schedule reduces the former Dallas- 
to-New York time two hours and three 


D T minutes. The shorter time was attained 
in Vailas by a faster schedule between Dallas and 

Chicago, better connection at Chicago 
and the use of the fast new Douglass 
airliners between Chicago and New York. 
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Dallas Praised for 
API Convention 


High praise for the manner in which 
Dallas entertained the recent American 
Petroleum Institute annual meeting is 
expressed in the California Oil World, 
California oil weekly. The magazine is 
published in Los Angeles, which won the 
1935 convention of the national petroleum 
organization. 

“The meeting in Dallas this year was 
an unqualified success from every point 
of view,” the editor, Arthur Richard Hin- 
ton, wrote in the November 22 issue, just 
received here. “Not one delegate was 
found to regret the choice. It played an 
important part in the improvement in 
the Texas situation. Unless signs fail, 
it has helped to effect permanent changes 
in public opinion and in the official at- 
titude of the Lone Star State. 

“Dallas drew a_ record-breaking at- 
tendance. The complete registration was 
nearly 3,200 or nearly 600 more than the 
previous high mark. It exceeded the In- 
stitute’s own official and optimistic esti- 
mate by nearly 700. How many more 
visitors came and left without register- 
ing will never be definitely known. It is 
likely that between 6,000 and 7,000 visi- 
tors connected with the oil industry were 
in Dallas one or more days during the 
convention. 

“Dallas was an ideal host. Los An- 
geles will have to do its very best to 
compete. One favorable comment heard 
was that there was no boosting of prices 
by hotels, restaurants, taxicabs or any 
line of service the delegates encountered. 
notw thstanding the fact thot all accom- 
modations at the Adolphus and Baker, 
the c‘ty’s two leading hotels, were re- 
served months in advance. Excellent 
quarters were obtained even at the last 
minute in hotels close to the business 
center at remarkably low rates. 

“Much of the credit for the success of 
the local arrangements was due to a 
former Californian, now resident in Dal- 
las, Capt. John F. Lucey, whose ability 
in handling such affairs has been demon- 
started many times in the past.” 


oe 


API Directors Show 
Appreciation 

Directors of the American Petroleum 
Institute, at the conclusion of their re- 
cent convention in Dallas, voted a con- 
tribution of $1,000 to the Dallas Com- 
munity Chest, as an expression of appre- 
ciation for the manner in which the con- 
vention was handled. Announcement of 
the gift was made by Capt. J. F. Lucey, 
general arrangements chairman for the 
convention, who explained this is the 
first time the organization has made such 
a donation. 

++ 

At a recent directors’ meeting in New 
York, the Santa Fe Railway system 
voted to spend $21,243,645 during 1935. 
The money will be spent for new equip- 
ment, improvements and modernization 
of existing equipment. 
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You Spend Most of Your Day 
in Your, Office ...... 
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Your Office as Modern and as 
Comfortable as Your Home? 


If you are an executive, charged 
with the management and direction 
of a business, you no doubt spend 
from six to eight hours of your day 
in your ofice—much more time than 
you spend in your living room or 
“den” at home. 


Then why not have an office as mod- 
ern, as inviting and as comfortable 
as your favorite room at home? Such 
an office will make your work seem 
lighter and your day seem shorter— 
and give the hundreds who visit your 
office a more favorable impression of 
you, your business and your product. 


Why not start the NEW YEAR with 
a NEW OFFICE—one that will 
greatly improve your working condi- 
tions and do justice to your business? 


STEWART 


OFFICE SUPPLY CO. 
STEWART BUILDING 


1521-23 COMMERCE STREET AT LANE ST. 


DALLAS 
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A SenisatieEe FINANCIAL ENSTITUTION 


-.- Offering a 
monthly payment 
Loan SERVICE... 


to Individuals and 
Small Business Firms 


THe Datias Morais Pian Bank 


COMMERCE AT MURPHY STREET 


UNDER SUPERVISION OF THE STATE BANKING DEPARTMENT 














Cash and Exchange... 
U. S. Government Bonds... 








MERCANTILE 
NATIONAL BANK 


AT DALLAS 
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Statement of Condition 
As of October 17, 1934 


RESOURCES 


. .$7,544,291.90 
3,410,831.68— $10,955,123.58 








U. S. Government Bonds to Secure Circulation. . 500,000.00 
5% Redemption Fund with U. S. neil 25,000.00 
Stock in Federal Reserve Bank _. 67,800.00 
Other Bonds and Securities 1,911,865.96 
Loans and Discounts........... 6,829,046.85 
Vaults, Furniture and Fixtures........ 158,326.42 
DO eee ere 56,824.25 
Temporary Fund, Federal Deposit Insurance 

ESS ee eee rae 10,280.39 
Charged Down Real Estate and Stock of Security 

ne Ba tg cet yea vet fee hab 1.00 

ME ln pelea e a Petes ce tg 49 a $20,514,268.45 

LIABILITIES 

Capital Stock—Preferred . .$1,000,000.00 
Capital Stock—Common .. 1,000,000.00— $ 2,000,000.00 
ES oo 5 ho cs gd os Galetka S08 d 205 320,765.86 
Reserve for Taxes, Interest and Contingencies wer 35,602.95 
Reserve for Preferred Stock Dividend............ 6,666.67 
Ro etn eo yi dt tly bs eyes 500,000.00 
DEPOSITS: 

Individual .................$9,666,576.20 

Banks and Bankers... 5,951,586.77 

U. S. Government... . 2,033; 070.00 

WD, ns bea diceon 17,651,232.97 

EE ee, eee eRe Sane Ore ee Rens $20,514,268.45 

SE = a = 
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Annual Report 
(Continued from Page 13) 

These improvements have brought a 
gratifying increase in reader interest, 
highly favorable comments from many 
sources and a substantial increase in ad- 
vertising revenue. 

The special American Petroleum In- 
stitute number, published in November, 
was the most successful issue ever pub- 
lished by the magazine. It was well sup- 
ported by advertisers, and while several 
thousand extra copies were printed, the 
entire issue was exhausted within five 
days after its delivery by the printers. 
Requests for hundreds of extra copies, 
from every section of the county, had to 
be turned down after the issue was ex- 
hausted. 

Further improvements in_ physical 
make-up, enlargement of circulation and 
expansion of editorial content are planned 
for 1935, adding to its interest to read- 
ers and to its value to advertisers. The 
magazine is self-supporting but not a 
profit-making publication, as all revenue 
derived from advertising is reinvested in 
the magazine to increase its usefulness 
to the city. 


Highway Committee 

With the necessity of getting gaps in 
the various highways leading into Dallas 
completed in time for the Texas Centen- 
nial, coupled with a full program of oth- 
er work outlined the first of the year, 
the Highway Committee has been one of 
the hardest working groups in the organ- 
ization in 1934. 

Among other activities, the committee 
assisted in securing the right-of-way for 
the triple underpass and handled a lunch- 
eon in honor of the State Highway Com- 
mission when the bids were opened; as- 
sisted in securing the adoption of the 
master plan survey of the County and 
City of Dallas by the State Highway 
Department, and handled a luncheon hon- 
oring A. P. Rollins and E. P. Arenson, 
engineers now at work on the master 
plan; secured the topping to make an 
all-weather highway of Preston Road 
(State Highway No. 14) from the Dallas 
County line to Celina; attended numerous 
highway meetings and aided many other 
communities throughout the State in 
highway matters, and in addition 
members of the committee made no less 
than a dozen trips to Austin on matters 
before the State Highway Commission. 

All trips made by the members of the 
committee were made at their own ex- 
pense. 

Members of this committee are W. W. 
Gibbard, chairman; W. B. Marsh, vice- 
chairman; F. H. Alexander, T. M. Cul- 
lum, W. G. Cullum, Jean H. Knox, Joe E. 
Lawther, W. M. Holland, J. W. Slaugh- 
ter, John J. Simmons, J. P. Stephenson, 
and Z. E. Black, secretary. 


Highway Information 

With the national parks the objective 
of many travelers, tourist inquiries re- 
ceived this season were the heaviest in 
the ten years of operation of the De- 
partment. A supply of maps, which is 
usually sufficient to last throughout the 
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year, was exhausted by mid-summer and 
had to be replenished. A large library 
of travel literature is also maintained 
for the use of tourists. These booklets 
cover the entire Southwest in addition to 
other sections of the country where 
travel is heavy. 

Owing to the large number of calls 
about ranches in the Southwest by va- 
cationists this year, a list of both dude 
and private ranches was compiled, to- 
gether with complete information about 
rates, accommodations, etc. 

Numerous trips over the highways in 
the Southwest were made by the director 
of the Department during the year, and 
a check made on accommodations, such 
as lodges, camps and cafes at various 
places, with special reference to resort 
sections in Texas. 

Articles of interest to the traveling 
public were given the local papers from 
time to time, with daily reports when 
rain or unusual conditions affect the 
highways. Weekly reports are exchanged 
with various touring bureaus, including 
the National Automobile Club and the 
Chicago Daily News Touring Bureau, as- 
sisting them in directing travel into the 
Southwest. These reports also include a 
list of things of particular interest in 
Dallas with comments on the weather, 
scenery, hunting, fishing, etc., in Texas. 

So numerous have been the inquiries, 
during the spring and summer months, 
concerning Texas’ wild flowers, that the 
Department has for the past three sea- 
sons, made weekly surveys so the motor- 
ist could be informed where the flowers 
were blooming and where they could be 
seen to the best advantage. These sur- 
veys have been especially helpful to va- 
rious garden and nature study clubs. 

The work of the Department was aug- 
mented by handling a deluge of inquiries 
by mail concerning the Texas Centennial, 
the State Fair, various racing events and 
other special occurrences throughout the 
State. 

Inquiries about Old Mexico have been 
so varied and numerous that it is neces- 
sary for the Department to keep a com- 
plete file on hotel accommodations, rail- 
way rates, fiesta days, hunters’ require- 
ments, in addition to highway data in 
that country. The Department’s ac- 
quaintance with the national highway 
and government officials in Mexico, as 
well as being personally familiar with 
the resort centers there, has helped im- 
measurably in keeping this information 
up to date and accurate. 


Junior Chamber 


The Junior Chamber of Commerce, 
the young men’s division, has engaged in 
a number of important civic activities 
during the year. It was particularly ac- 
tive in the Community Chest campaign, 
conducted an effective campaign for the 
payment of deinquent taxes, aided in the 
Red Cross and Accident Prevention cam- 
paigns, and was instrumental in increas- 
ing attendance at important sporting 
events in Dallas, giving particular atten- 
tion to ,Southern Methodist University’s 
home games and to opening day of the 
Texas Baseball League. 
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Tailors S. KOENIGSBERG, Inc. Importers 


Catering to Those 


Who Want the Best 
Phone 7-1653 1310 Main Street 
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OUR business should not be hampered by having 
its inactive records chucked away amongthecobwebs 
and dust. 
Records are the heart of any business, and the way 
you keep them is a reflection of your business success. 
Shaw-Walker Transfer Cases are true, unit-welded, 
“Built Like A Skyscraper’ products. 
Stack them high;—no weave or bind. 
They keep your letters, cards and bills Ship-Shapel 








Transfer Cases 
Sotd tocally onty by 


CLARKE & COURTS 


OFFICE SUPPLIES 


Phone 2-4164 
1506-08 Young St. ® Dallas, Texas 
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To everyone who still be- 
lieves in Santa Claus. . . 
may you have a Merry 
Christmas and a Happy 
and Prosperous New 


Year. 


HUGH CARGO ag 


Top o’ the Allen Bldg. to 











DALLAS SILVERSMITHING CO. 


SILVER—NICKEL—BRASS—COPPER 
CHROMIUM PLATING 


hom Brite Udulite 


RETINNING—UDYLITE CADMIUM PLATING 
1625 HALL AT ROSS PHONE 3-3266 








A Complete Banking and 


Trust Service 


Republic National Bank 


and Trust Co. 
Dallas, Texas 











Blue Prints Photostats 
Rotaprints Superstats 


Manufacturer of 


Blue Print Paper and Cloth 
JNO. J. JOHNSON 


1912 N. St. Paul St. Dallas, Texas 
Phone 2-8067 











Catalogue Covers 
Loose Leaf Binders 
Rebinding 
Let us help you make your 
sales covers more effective. 
} Ask about our quick open- 

wg; ing catalogue covers. 


AMERICAN BEAUTY 


Cover Co. 
1900-8 Orange 





Dallas 


Page Eighteen 


Each year the Junior Chamber, on 


Christmas Eve, provides a Christmas 
tree for the newsboys, at which each boy 
receives gifts of wearing apparel, candy, 
fruits and numerous other articles. This 
year a Christmas tree will be provided 
for the Industrial Home for boys, similar 
to that for the newsboys. 

The Junior Chamber also aided mate- 
rially and participated in the annual 
good will tour of the Chamber, the drive 
for funds for the Texas Society for 
Crippled Children, the dedication of 
Hensley Field, Golden Rule Week and 
the Texas Centennial. 

This division held weekly luncheons 
throughout the year, conducted a number 
of industrial tours, carried out an ex- 
tensive athletic program involving base- 
ball, golf, tennis and handball, and sent 
large delegations to the various Junior 
Chamber of Commerce conventions. At 
the national convention, Eric C. Gambrell 
of the local group was elected a national 
vice-president. 


Financial and Membership 


The operation of the Chamber for the 
year 1934 will compare favorably with 
the preceding year, in spite of conditions 
during the first portion of the year. 

At the beginning of the year we still 
carried over from the previous years a 
deficit which was caused principally by 
the expense of an addition of one floor 
to the building in the fall of 1929, the 
expense of dismantling a government 
hangar at Little Rock, Ark., removal to 
Hensley Field and re-erection at that 
point, this being done the latter part of 
1930. 

While we have not secured the aver- 
age number of minimum memberships 
during the year we have held our own in 
budget subscriptions, which added to the 
membership secured will make a very 
good showing. Our revenue from dues 
and subscriptions will show approximate- 
ly the same as 1933. Our budget and de- 
partmental expenses have been reduced 
to keep within the budget allowances for 
the year. In view of these reductions in 
operating expenses we should decrease to 
some extent the deficit carried over from 
previous years. We have reduced the 
mortgage on the building materially, 
having paid $6,000.00 principal and in- 
terest, meeting each monthly payment 
promptly. 

The books and accounts are audited 
semi-annually by one of the member ac- 
countant firms. 

In addition to handling the Chamber’s 
funds, we have also handled the special 
funds for the Dallas Wholesale Mer- 
chants Association, Dallas Retail Mer- 
chants Association, Dallas Insurance 
Agents Association, Dallas Local Retail 
Code Authority, Regional Retail Drug 
Code Authority for the Fifth Congres- 
sional District, also Sixth Congressional 
District, and other affiliated organiza- 
tions. 

Field representatives of the Member- 
ship Department made 4,959 calls on 
prospective members, members resigning 
and new firms, and secured 158 new mem- 








The Chairman and Members 
of the 


Beaumont Port Commission 


Take Pleasure in Announcing 
the Appointment of 


MR. ROBERT I. WELLS, 


Formerly of the Railroad Commis- 
sion of Texas, As 


TRAFFIC MANAGER 


of the Port of Beaumont 


All Transportation and Traffic 
Matters of the Port are Under 
Mr. Wells’ Management 


Beaumont Port Commission 
BEAUMONT, TEXAS 


P. D. RENFRO, Chairman 
F. C. DEZENDORF, Director 








FOR RENT 


FOLDING CHAIRS 
Also Tables With Detachable 


Legs for Conferences 
and Public Meetings. 


CANNON Batu ToweEL 
SuppLy Company 
2011 Orange Phone 2-9083 











Renfro & McCombs 


ConnIE C. RENFRO 
Cuas. S. McComss 
Won. ANDRESS, Jr. 
James A. KILGorE 
Rost. B. BurGEss 

Tuos. J. Fires 

Searcy L. JoHNSON 


LAWYERS 


Fourteen Years in Mercantile Building 











Phone 2-3534 if you need a good 
STENOGRAPHER or BOOKKEEPER 


Business. College 
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berships. We will show at the end of 
the year about ninety-five per cent of 
dues and subscriptions assessed collected. 

During the year there were 631 meet- 
ings held in the building, from which it 
will be seen that the membership is mak- 
ing free use of our meeting rooms. 

The Department multigraphed and 
mimeographed 392,762 letters, forms, 
cards, notices, etc., dispatched 241,774 
pieces of mail, including a large amount 
of mail for the Centennial Committee, 
and handled 102,328 pieces of incoming 
mail. 

The P. B. X. Board handled a total of 
127,592 inbound and outbound calls. 

The Chamber made purchases of sup- 
plies and equipment from 234 member 
firms in line with our practice to equally 
distribute our purchases among our mem- 
ber firms as far as possible, based upon 
their subscriptions to the Chamber. 


Important Recommendations 

Important matters that I commend to 
the membership of this Chamber and our 
citizens generally for their serious con- 
sideration and support: 

1. The Texas Centennial Central Ex- 
position to be prepared for during the 
coming year and the first part of 1936 
and to be held in Dallas in 1936. Dallas 
has made splendid progress and held well 
its own during the recent past chaotic 
years and now has its great opportunity 
in the Texas Centennial Central Exposi- 
tion to execute and portray a dominant 
achievement, an opportunity that but 
few cities have, one that will mean the 
spending of ten to fifteen million dollars 
for material and labor during this period 
on the exposition grounds proper for its 
construction. Add to this the city-wide 
effort in getting ready for the millions 
that are to come and all together means 
an expenditure and an increased pur- 
chasing power never before experienced 
by this or any other Southwestern city 
in so short a period of time. Then, when 
the Exposition opens in 1936, millions 
will come to Dallas and to Texas, “The 
Land of Opportunity,” meaning again 
the spending of multiplied millions in our 
city and our State. 

The figures of the Century of Progress 
as of the opening day, May 27, 1933, are 


mean more jobs, a great increase in busi- 
ness all along the line, an increase in 
population requiring more residences and 
business houses, occupancy of those now 
unoccupied, a revival of real estate val- 
ues and demand, a complete answer to 
the local unemployment problem, all es- 
sentials to the present and future of the 
Southwest’s leading city. 

This responsibility is now upon us and 
our reward and progress will be meas- 
ured by our effort and ability in a task 
correctly founded and well executed and 
will need the unanimous and enthusiastic 
support of the men and women of Dallas. 
It is a big job, but Dallas can do it well. 

2. Canalization of the Trinity River. 
This project has been under way for 
sometime and a great amount of work 
has been done on it by the united effort 
of Fort Worth and Dallas citizens. Much 
more is yet to be done before it passes 
to governmental authorities for final de- 
cision. It needs and deserves the confi- 
dence and united support of our citizen- 
ship and the Dallas Chamber of Com- 
merce and the Fort Worth Chamber of 
Commerce have endorsed and supported 
the project from its inception and pro- 
pose to continue that support. 

Obviously, a project of this character 
requires much time and effort and can 
not be either easily or quickly accomp- 
lished, yet the final accomplishments of 
this project and the results and benefits 
that would flow to Dallas, Fort Worth 
and the entire Southwest would be of the 
greatest possible value; regardless of 
how long it takes or the effort required, 
it is worth it and is entitled to enthusi- 
astic and united citizenship support. 

3. Continued effort should be made to 
interest the National Government in 
either repairing and making fit for mod- 
ern usages the Old Post Office Building 
at the corner of Ervay, Main and Com- 
merce Streets, or to remove it, for as it 
is, it is an “eye sore,” so to speak, and 
not in keeping with the efforts of our 
citizenship in the building of a modern 
city. 

4. Times have changed a lot in the 
last twenty-five years and it seems to me 
we should constantly strive to build Dal- 
las more beautiful, more modern, make 
it more attractive, refront and redress 


Amount expended by A Century of Progress. .................22-.22---.20:1000020--+- $11,832,123.92 
Estimated cost of buildings constructed by Government and private 


COPPOPATIONG ..0.2050 225.0520: Paes iene ARSE My Peer) Rte Reem he : 
Estimated cost of concessioners’ construction...................2.......2..-.-2--.-0000--+- 


2,667,000.00 
5,202,000.00 


Estimated cost of construction and installation of exhibits by 


ee ae ae Eee 
Estimated cost of construction of scientific exhibits.................0..-..2.--...... 


md 13,000,000.00 
460,000.00 


Total cost of construction and installation of exhibits and conces- 


IOMCTS’ CONALTUCTION............--....2.0-.0...0.0.5. 


In other words, exhibitors, concession- 
ers, etc., spent twice the amount spent 
by the Century of Progress in the orig- 
inal construction. It is also interesting 
to know that during the peak of the 1933 
show the Century of Progress employed 
6,777 people and it is estimated that con- 
cessioners and exhibitors employed 15,- 
000 people. 

In d@ word, it seems to me that the 
Texas Centennial Central Exposition will 
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$33,161,123.92 


many of our older buildings as business 
and times will permit, for the leading 
cities of the future will strive for at- 
tractiveness in order to attract people 
and people will likely be attracted to the 
more modern, beautiful cities in which 
to live. 

5. Need of leadership. The rigors of 
business responsibility have driven many 
capable citizens from civic leadership at 

(Continued on Page 21) 











THE BIGGEST 
DEALS IN 
DALLAS 


... have been figured 
on the tablecloths in 


our Main Dining Room 


It’s an official conference room 
for many a business leader. Men 
like the quiet surroundings, the 
unobtrusive service, and the 


subdued orchestra music. 


LUNCH Also 65c, 
75¢ 

> D @ and up 
to 90c 


* 


HOTEL 
ADOLPHUS 


OTIS M. HARRISON, Manager 


Directed by National Hotel Management Co., Inc. 
Ralph Hitz, President 
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Rosenthal Packing Co. Starts 
Construction Work on New Plant 


Work has been started on a new meat 
packing plant for the Rosenthal Packing 
Company, on a two-acre tract on Eighth 
Street, in Oak Cliff. The plant will cost 
$65,000, and is to be completed within 
ninety days. Ben H. Rosenthal, who has 
been in the wholesale meat business in 
Dallas for eight years, is president of 
the new company. 


The present wholesale meat business, 
including handling of beef, lard, hams, 
bacon and also the products of Thieme’s 
Chile and Sausage factory, Inc., will be 
expanded to handle interstate business. 


The packing plant will be built ac- 
cording to latest specifications of the Bu- 
reau of Animal Industry of the United 
States Department of Agriculture. 


Federal inspectors of that Department 
will inspect operation of the plant and 
all its products, and meats will be 
graded, stamped and sold according to 
Federal meat grade standards, so that 
purchasers will know the exact quality 
of the meat purchased. 

The plant will center operations on one 
floor. There will be four units—live 
cattle, boiler and engine room, general 
offices and the main plant. Offices will 
front on Eighth Street. 

A spur track will be constructed to 
the plant by the Texas Electric Railway. 

Plans were drawn by a Chicago firm 
specializing in packing house construc- 
tion, Smith, Brubaker & Egan. 


A. K. Garwick of Dallas is the general 
contractor. 

Capacity will be 800 cattle and calves, 
500 hogs and 50,000 pounds of sausage 
a week. Latest approved methods of re- 
frigeration and handling of meats rec- 
ommended by the Government will be 


used. 
ode 


Box Factory Building 
$80,000 Addition 


Construction of an additional building 
for the Pollock Paper and Box Company 
adjoining the present structure at South 
Lamar and Alma will begin in the near 
future. The project will cost about 
$80,000. 

General contract for the job has been 
let to the Cedric Burgher Construction 
Company. 

An underground tunnel will connect 
the present Pollock plant with the new 
building to the east, which will be across 
Wall Street. The addition will be a re- 
inforced concrete structure faced with 
brick. The new structure will be approx- 
imately 150x250 feet and will extend 
from the Cotton Belt industrial tracks to 
Alma. 

R. O. Jameson is the engineer and Sam 
Biederman is the architect. 

>< 

The State Fair of Texas made a profit 
of $61,990 in 1934, the largest since 1929. 
The fall race meet brought a net profit 
of $54,330 also. 











EXPANSIONS 














Awning Materials 

Awning materials, both in woven and 
painted stripe patterns, have been added 
to the line handled by The Columbia 
Mills, Ine., 2401 South Harwood St., hav- 
ing been appointed distributors for the 
Otis Company, one of the oldest awning 
material manufacturers in the country. 
Complete stocks of several hundred pat- 
terns will be carried in Dallas for quick 
delivery. A complete line of awning 
hardware will also be carried. The com- 
pany manufactures window shades, lace 
curtains, Venetian blinds and book cloths. 

* * * 


Lubricants 

The L. D. Tuttle Company has taken 
over the distribution of Alemite products 
in North Texas, having purchased the 
Alemite Company of the Southwest, 
formerly located in Fort Worth and op- 
erated under Tulsa as a factory branch. 
The stock has been moved to Dallas, 
with sales, service and shipping depart- 
ments now occupying space in the Tuttle 
Company’s building at 2103 North 
Akard St. 


* * * 


Corrugated Boxes 

Plans for an addition to the plant of 
the Texas Corrugated Box Company at 
Love Field are being prepared. The ad- 
ditional space will house new machinery 
for increasing the plant’s present output 
and for a number of new items. Among 
the improvements planned is air condi- 
tioning. 


Let Contract for Additional Six Floors to Building 





Three officers and directors of the Gulf States Security Life Insurance Company. 


From left to right: John W. Carpenter, chairman of the board; Z. E. Marvin, pres- 


ident; Lewis T. Carpenter, vice president and general counsel. Work has started on the addition of six floors to the Gulf States Building, Main and North Akard 
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Street, and complete air conditioning for the building. 
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Auto Accessories 


The Service Station Equipment Com- 
pany has moved into larger quarters at 
1916 Young St. and added several new 
lines, including the Rotary Lift, made by 
the Rotary Lift Company, Memphis, 
Tenn. The new building has two floors 
and a full basement, containing more 
than 8,000 square feet of floor space. 
Stanley D. Bowles is district manager. 


* * * 


Women’s Wear 


LaMode, women’s ready-to-wear store 
at 1708 Elm St., has completed an exten- 
sive remodeling program, inside and out, 
including a new front on Elm Street, 
making it one of the most modern and 
distinctive women’s stores in the South- 
west. Ben H. Wittenberg is president. 


+ = * 


Retail Groceries 


Safeway, Inc., of Texas has purchased 
all the retail food stores of the Killings- 
worth Self-Serving Stores, which now 
gives Safeway a total of fifty-one retail 
grocery stores in Dallas. 


Se + 


Wholesale Groceries 


A five-year lease on the two-story 
building at 2014-18 Cadiz St., near South 
Harwood, has been taken by the Fink 
Wholesale Grocery Company. 


oe 


Annual Report 
(Continued from Page 19) 


a time when civic leadership and respon- 
sibility were greatly needed and now 
that the business days are brighter, the 
need and opportunity so great, I appeal 
to our leaders to give more of their time 
to Dallas, for if we stand united on these 
general matters affecting our city, we 
can accomplish results that will well re- 
cord the efforts of those who live today 
and leave a heritage for those who will 
live tomorrow. 


6. Let’s go forward. Let’s say to and 
for ourselves, to Texas and the Nation 
that “Dallas is not afraid to go for- 
ward”; that we have the courage to plan, 
to lay out and to build the Southwest’s 
greatest city. 


7. A word about the Dallas Chamber 
of Commerce and its staff. I can state 
conservatively that Dallas has one of the 
most efficient and best departmentized 
Chambers of Commerce of any city its 
size in the United States and is recog- 
nized throughout the Southwest as the 
leading Chamber of Commerce. It is en- 
titled, on the basis of merit and service 
rendered, to the united support of our 
citizenship. Its staff is composed of 
well-trained, capable men and women 
who are rendering the very maximum of 
service gnd doing it cheerfully, and as 
your retiring president, I commend them 
to you. 
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Call me at @7=-1259 
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103 Texas Counties 
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one million dollars or more, according 
to State Comptroller George Sheppard, 
based on a new compilation of production 
schedules. 

The State production for the fiscal 
STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCULATION, year, according to this compilation, was 
ETC., REQUIRED BY THE ACT OF CONGRESS OF AUGUST 24, 1912 337,760,324 barrels. This is several mil- 


of “DALLAS,” published monthly at Dallas, Texas, for October 1, 1934. lion barrels less than the amount upon 
Before me, a Notary Public in for the State and county aforesaid, personally which the gross tax was paid and the 
appeared Earl Y. Bateman, who, having been duly sworn according to law, difference represents, largely, “hot oil 
deposes and says that he is the business manager of the magazine “Dallas” upon which the tax was paid but the pro- 
and that the following is, to the best of his knowledge and belief, a true state- duction source of which was not disclosed 
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ment of the ownership, management (and if a daily paper, the circulation), when the tax report was made. 

etc., - Pine tgutennens segpnesinomcor rl cts — sot in haggle caption, re- A total of 103 counties shared in the 

quired by the person or corporation for whom such trustee is acting, is given; Ss ’s oil wealth, in mearty half 

also Act of August 24, 1912, embodied in Section 443, Postal Laws and Regula- nel Pe wall pele million “scan 

tions, printed on the reverse side of this form, to wit: a ‘ 

BRE So st pntceondly agama of the publisher, editor, managing editor, The East Texas counties were among 
eae ; om the leaders, Gregg County’s reported 

NAME OF— POST OFFICE ADDRESS: total being nearly 81,000,000 barrels. 
Publisher, Dallas Chamber of Commerce, Dallas, Texas ; “Diy pia sat Fe 
Editor, C. V. Wallis, Dallas, Texas Other counties in the “million dollar 
Business Manager, Earl Y. Bateman, Dallas, Texas class ——- 

2. That the owners are: (Give names and addresses of individual owners, 0 neem Ty, Tey 
or, if a corporation, give its name and the names and addresses of stockholders 000,000; Pecos, 15,000,000 Van Zandt, 
owning or holding one per cent or more of the total amount of stock.) 15,000,000; Upshur, 7,000,000; Winkler, 

Smith, Archer, Chambers, Fort Bend, 6,- 


OWNERS: Dallas Chamber of Commerce, Dallas, Texas. 

3. That the known bondholders, mortgagees, and other security holders 000,000; Gray, 11,000,000; Duval, 5,500,- 
owning or holding one per cent or more of total amount of bonds, mort- 000; Liberty, Caldwell, Hutchinson, Har- 
gages, or securities are: (If there are none so state). NONE. ris, Howard, Refugio, Reagan, Wichita, 


4. That the two paragraphs next above, giving the names of the owners, 4,000,000. 
stockholders, and security holders, if any, contain not only the list of stock- Young Wilbarger, Guadalupe, 3,000,- 
holders and security holders as they appear upon the books of the company, 000: A : ti Br cs Car : Cr : 
but also in cases where the stockholder and security holder appears upon the 0 . a Lo one 
books of the company as trustee or in any other fiduciary relation, the name Ector, Galveston, Fisher, Glasscock, Har- 
of the person or corporation for whom such trustee is acting, is given; also din, Jefferson, Montague, Navarro, 
the said two paragraphs contain statements embracing affiant’s full knowl- Shackelford, Stephens, Upton, Ward, 1,- 
edge and belief as to the circumstances and conditions under which stockhold- 000,000 to 3,000,000. 
ers and security holders who do not appear upon the books of the company as 
trustees, hold stock ng mage in a capacity ser than that of a bona fide 
owner; and this affiant has no reason to believe that any other person, associa- ‘ 
tion, or corporation has any interest direct or indirect in the said stock, bonds, Texas Income Over 
or other securities than as “ stated by him. Two Billion 

5. That the average number of copies of each issue of this publication sold — 
or distributed, through the mails or otherwise, to paid viheutiaties during the : Texas produces one-half of the .Na- 
six months preceding the date shown above is: (This information is required tion’s crude oil, one third of the Nation ‘i 
from daily publications only.) cotton, three fourths of the Nation’s sul- 

phur, more than thirty other minerals at 


EARL Y. BATEMAN, Business Manager. 


(Signature of editor, publisher, business manager, or owner.) a commercial profit, a substantial part of 


the Nation’s grain, livestock, poultry, 


Sworn to and subscribed before me this 1st day of October, 1934. fruit and vegetables. 
(SEAL) M. E. POWERS, Notary Public. Texas’ annual income in 1933 was 
(My commission expires June, 1936) more than $2,000,000,000, of which raw 


materials alone contributed the sum of 
$1,142,000,000. This income was dis- 


PHOTOSTAT PRINTS tributed as follows: 


Facsimile Copies at Original Size, Enlarged or Re- Farming and livestock, $564,000,000. 




















duced of wl yinaeoes or Printed Document, Legal Manufacturing (value added by man- 
and Comme apers, Letters, Drawings, Maps, etc. 
ufacture), $460,000,000. 
ii ee aaa a Petroleum production, $200,000,000. 
yaaa J nape Natural gas and natural gas-gasoline, 
T fs $95,000,000. 
PAC ypewriters Poultry and poultry products, $72,000,- 
uf , Adding Machines 000. 
<2 oe and Fruits and vegetables, $50,000,000. 
er LG — Mines and quarries, $49,000,000. 
x Ss. L. EWING CO. Sulphur, $45,000,000. 
DALLAS TRANSFER “In Dallas Since 1902” Lumber products, $45,000,000. 
and Terminal Warehouse Co. 1606 Commerce Street Dallas, Texas Dairy products, $40,000,000. 
E. D. Balcom Gus K. Weatherred Southwestern Blue Print Company Wool and mohair, $18,000,000. 
(Established 1875) H. F. KOCH, MANAGER Commercial fisheries, $3,000,000. 


2nd Unit Santa Fe Building 
Warehouse, Office and Display Space 


a a Wild animal pelts, $1,600,000. 
Heavy Hauling All others, including ‘distribution, 
transportation, banking, utility services, 


(PHOTOSTAT PRINTS) 
AGENT, ALLIED VAN LINES, INC. eben 
professional services, small miscellane- 


“A National Company for a National CONSTRUCTION BLOG. 9_g(R4 415-16 TOWER . 
Service 405 $0. AKARD ST. PETROLEUM BLDG. ous products, $500,000,000. 
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From operating its refrigerators, to japanning 
factory-loads of automobiles, Dallas runs with 
the lowest-cost clean heat that any citv could 
have—natural gas. This is the secret of its 
famous sparkling skyline. 


Have you any heating problems in your busi- 
ness? Our engineers are ready to help you— 
without charge—-with information and advice 
Perhaps they can work out processes, or make 
adjustments in your equipment, that will turn 
out better work, or cut your costs. They do this 
sort of thing every day. 


The Dallas * 


GAS SYSTEM 
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The Gas Refrigerator 
Stays Silent as a 
Snow Bank 


Making Ice or Automobiles 


CHRISTMAS 


Gas Company 


Suggestion 


This Refrigerator picture reminds us 
that if you need advice in your 
Christmas shopping, the Gas Re- 
frigerator makes a stunning gift for 
the home. And here’s special good 
news: the prices are reduced! We 
are clearing our ELECTROLUX stocks 
during December, and Christmas buy- 
ers are finding substantial discounts 
in these beautiful Refrigerators. They 
run for much less cost than any other 
method. 
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fice A. COESSOUES 


MAKE APPROPRIATE...PRACTICAL...AND USABLE 


Ch usSEMNAS 


ifts 


The perplexing question of “what to give for Christmas” 
can be quickly and easily settled by a visit to Dorsey’s. 


There are any number of things that everyone would like 


to have for the office, such as: 


Waterman Fountain Pens 
Pen and Pencil Sets 
Blotter Pads 

Rocker Blotters 
Nevasmok Ash Receivers 


Smokador Smoking Stands 


Leather Currency Wallets 
Leather Pocket Wallets 
Loose Leaf Scrapbooks 
Loose Leaf Memo Books 
Chair Pads and Cushions 
Personal Finance Records 


Desk Sets 

Ash Trays 

Paper Knives 

Jug Sets 

Carafon Sets 
Leather Notebooks 
Leather Note Cases 
Leather Brief Cases 
Book Cases 
Telephone Indexes 
1935 Calendars 
1935 Diaries 


Memo Rolls 

Chests and Cabinets 
Desk Lamps 

Floor Lamps 

Pictures 

Tapestries 

Rugs 

Club Chairs 

Office Chairs 
Occasional Chairs 
Tobacco Jars and Boxes 
Bronze Desk Accessories 


Office accessories have definitely blossomed out of the purely 
“useful” class and now combine greatest utility with strikingly 
handsome appearance. They make gifts that anyone would be 
proud to give... or receive. And regardless of whether you 
want to spend one dollar or a hundred dollars, you will find a 
large and varied selection to choose from at “the business man’s 
department store.” 


If you want to give something as a Christmas gift that will really 


please . . . give something for the office. 


THE DORSEY COMPANY 


Printers, Manufacturing Stationers 
Lithographers ° Office Outfitters 


COMMERCE TO- JACKSON AT POYVYORAS, BOALLAS 




















